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What is the Fall Product Sale?

The Fall Product Program is a great way for
troops to earn funds to support their
adventures. Girl Scouts can offer their
customers a selection of premium nuts,
chocolates, candies, new or renewed
magazine subscriptions, Tervis products,
personalized products, candles and pet treats
and dog toys from BarkBox. Troops can earn
up to 17% profit and even an additional $0.05
per package for the upcoming 2027 cookie
sale, while additional funds stay local. Girl
Scouts participate in the Fall Product Program
by creating their own online shop (M2 Digital
Storefront) where they can upload photos and
videos, and create their very own custom
Avatars.

Online Only Sale

Girl Scouts of Central Maryland'’s Fall Product
Program runs on an online only model. All
monies are collected digitally, which means no
money collected by troops! Troop’s will still
need to provide banking details to receive their
proceeds, but this allows newer troops more
time to get their accounts set up.

Each Girl Scout will send 18+ emails to
supporters and share their site through email,
text, or social media. Customers will then
choose from delicious nut/candy options,
magazines & more. All product ordered can be
directly shipped. To avoid shipping charges,
customers may choose to have the Girl Scout
deliver nut/candy products only as magazines
and more are only offered as direct ship.

September 21st VO|unte?r early access
to M2 site.
September 24th Fall 'Product Program
begins!
Deadline to add troop
October 13th bank account
information to M20S
October 21st Last Day of Fall Product
Program
November 16th- gslvi\\llaerrdsitaer:sgcllrel|iver .
20th y
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http://www.gsnutsandmags.com/gscm

Girl Scouts of Central Maryland
membercare @ gscm.org

410-358-9711

M2 Media Customer Service
support.gsnutsandmags.com

800-372-8520

Sammy Pirrone
Director of Membership and Product Programs

spirrone @gscm.org
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Let’s Get Started!

Volunteers

* Fall Product Program resources and
recorded trainings can be found at

under our Fall Product tab!
Sign up for your role as Troop Fall Product
Manager using this link here:
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* Fall Product Managers, follow the link d
sent to your email address on September
21st or later to access the M2 Media Site
(M20S).
* Create your volunteer avatar!
* Send access emails to the Girl Scouts in
your troop.
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¢ Add troop bank account information into v
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M20OS under “Banking and Payments” by
October 13th.

* Troops who participate in the Fall D
Product Program are encouraged to host a
family meeting to review the program and <,
distribute materials.
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Family Meeting Topics

* The five skills Girl Scouts will learn.

* What the troop will do with the profit from «,
the program.

* Review product offerings, how to sell -
online, Girl Scout safety and goal setting.

*Troops will earn 15% of the

total (gross)sales from nuts,
chocolates, candy, magazines,
personalized products, BarkBox,
candles and Tervis products.

eJunior troops and above may opt out
of rewards for 17% troop profit. They
will still receive all patches that are
earned.

Fall Product Deliveries
Nut/Candy Delivery Direct to Troops

e The nut and candy products sold by Girl Scouts for

girl delivery will be shipped directly to Fall Product
Managers or Troop Leaders to divide among their
Girl Scouts. Earned rewards will also ship with the
nuts/ candy. Products under Magazines & More
are direct ship to customers only.

Rewards and Girl Delivery Products are shipped
directly to the troop’s Fall Product Manager using
the shipping address entered through the Troop
Fall Product Manager form. If you need a change
of address or a seperate shipping location please
update us by sending and email to Membercare
(membercare @gscm.org) no later than October
13™ 2026.

Delivery to Your Troop Families

Divide entire troop order by Girl Scout before
distributing to families.

Print a delivery ticket for each Girl Scout's order from
your dashboard or complete a receipt of products
received and money due. After you have delivered
the items to each troop member, have their caregiver
count/inspect each item and sign the delivery
ticket/receipt for your records.

Delivery to Customers

Troops should encourage Girl Scouts to coordinate
delivery of product with their customers. Happy
customers become repeat customers

Each Girl Scout will receive an online report of their
orders with customer’s email addresses and phone
numbers or can access these details under Reports
on the Participant Dashboard .

If a customer isn’t satisfied with a nut item, magazine
subscription, Tervis tumbler, personalized product or
Barkbox, they may contact M2 Customer Service for
a change or adjustment.

If an item is damaged (crushed container or sealed
but empty container), sellers should reach out to M2
Customer Service at support.gsnutsandmags.com or
by phone at 800-372-8520.


http://www.gscm.org/
https://www.gscm.org/en/fall-product-program.html
https://intel123.wufoo.com/forms/x1j9xdnn0c66j21/
https://intel123.wufoo.com/forms/x1j9xdnn0c66j21/

2026 Fall Product Nut & Candy Line-Up and Other Products

Seasoned Salt Snack Mix _ Fruit Slices
Mags & More!

BarkBox Tervis® Personalized
Tumblers Products

Candles Care to Share

When a Care to Share
item is sold, it equates to
an actual product
donated locally!




2026 Fall Product Rewards

Rewards are cumulative. Earn items as you reach your goals!

READY TO

Charm Bracelet
and Kangaroo

Ready to
Ready to Explore Large Kangaroo

18+ Emails i Plush Bag

Sent

Volunteer Patch

- $1000 Total Troop
$1000+ total
Sales

troop sales
Send Parent
Ready to s and Adult
Explore Patch ‘ Email Additional $0.05 per
N — package in cookie

proceeds for upcoming
2027 Cookie Program

Campaign

Important Dates
September 24th, 2026: Program begins - online ordering opens
October 21st, 2026: Last day of program - online ordering closes

Explore Travel

5+ Care to
Share
Donations

Care To
Share Patch

November 16th-20th, 2026 : Nut and chocolate items will be

delivered to troops.

Questions? Contact us at support.gsnutsandmags.com or 1-800-372-8520

The GIRL SCOUTS® name, mark and all associated trademarks and logotypes, including the Trefoil Design are owned by

Girl Scouts of the USA. M2 Media Services is an official GSUSA licensed vendor.
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